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Bulk Registration Program
This is a promotional effort to get offices to commit to purchase a block of tickets at a discounted price.  They can sell them to their agents at a discounted price to pass along the savings or sell them at regular price and make the margin.

Example

	# of Tickets Purchased
	Regular Price –

 Each Ticket
	Discounted Price – 

Each Ticket
	Total

	10
	$99
	$79
	$790

	20
	$99
	$59
	$1,180

	25
	$99
	$49.50
	$1,237.50


The benefit is that with a few sales to some of the largest offices in town, the sponsor can cover the cost of the course therefore, guaranteeing a success early into the promotional process.  It will require that someone, such as a committee member make some calls to specific office managers and brokers.

If someone who paid full price for the ticket questions that someone else attended the class for a lower fee, explain that it was the broker’s decision to subsidize the course for their members.  By committing to the advance ticket sales, they did, in fact, subsidize the cost.

Print the tickets and give the Bulk Ticket Purchaser the number of tickets that they have bought.  In addition, give them a registration form that will need to be returned to you prior to the class so you’ll know who to expect.  Another way to handle it would be to accept the ticket and collect a business card on the day of the course.

